
 

         
 

 
 

NEW BEGINNING FOR MONDIAL ASSISTANCE UK’S CSR PROGRAMME  
With the appointment of Clarissa Joshua to drive success 

 
Croydon-based Mondial Assistance continues to build on its successful Corporate 

Social Responsibility (CSR) programme, Mondiality, with the appointment of Clarissa 

Joshua as CSR Executive. Clarissa will be working on enhancing the programme and 

encouraging even more employees to actively participate in events and initiatives. 

This appointment is part of the Mondial Assistance commitment to investing in its 

staff and giving something back to the community and environment. 

 

Coming from a Marketing and CSR role at TNT Express in Sydney, Australia, 

Clarissa’s experience makes her the ideal person to manage the growth and 

development of Mondiality. Clarissa will be managing all Mondiality events and 

relationships with local schools, hospitals and employee-nominated charities such as 

the British Heart Foundation, Macmillan Cancer Support and Comic Relief. She will 

also be continuing to implement a health and wellbeing programme which has, in the 

past, included activities such as language, yoga and massage classes, and 

workshops on spotting the warning signs of cancer, or quitting smoking. 

 

Clarissa says of her new position, “Mondial Assistance is a great company to work 

for, as demonstrated by its Investor in People status and accreditation as a Best 

Companies ‘One to Watch’. Mondial Assistance values CSR very highly, and already 

has an excellent programme in place. I am looking forward to building on the success 

of Mondiality and planning a new and exciting programme that will really engage the 

staff. I will also be focusing on enhancing internal communications in the UK, bringing 

staff together across the organisation.” 

 

Serge Corel, MD of Mondial Assistance comments, “Clarissa’s marketing and CSR 

experience, coupled with her vision and focus for the future of the programme, makes 

her the ideal person to drive forward the development of Mondiality. Our CSR 

programme is central to the work culture at Mondial Assistance and provides an 
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important means of engaging with our brand values, as we take a proactive interest 

in the wellbeing of our staff, the environment and the local community.” 
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Mondial Assistance: an intervention every 2 seconds around the world. 
International leader in Assistance, Travel Insurance and Personal Services, today the Mondial Assistance 
Group counts more than 9 817 employees who speak 40 different languages and work throughout the 
world with a network of 400,000 service providers and 180 correspondents. 250 million people, or 4% of 
the world’s total population, benefit from its services, which the Group provides on all five continents.  
Mondial Assistance is a member of the Allianz Group. 
 
For further UK press information please contact:  
Margot Tomkinson, Justine Hoadley or Jen Staniforth 
HSL 
Tel: 020 8977 9132 or email mondialteam@harrisonsadler.com  
 

 
 

Follow us, subscribe to our RSS feed  
or on www.twitter.com/mondialassist  

 
 
 

 
 
 
 
 
 
 
 
 
 
     

Cautionary Note Regarding Forward-Looking Statements: 
Certain of the statements contained herein may be statements of future expectations and other forward-looking 
statements that are based on management's current views and assumptions and involve known and unknown risks 
and uncertainties that could cause actual results, performance or events to differ materially from those expressed or 
implied in such statements. In addition to statements which are forward-looking by reason of context, the words ‘may, 
will, should, expects, plans, intends, anticipates, believes, estimates, predicts, potential, or continue’ and similar 
expressions identify forward-looking statements. Actual results, performance or events may differ materially from those 
in such statements due to, without limitation, (i) general economic conditions, including in particular economic 
conditions in the Allianz Group's core business and core markets, (ii) performance of financial markets, including 
emerging markets, (iii) the frequency and severity of insured loss events, (iv) mortality and morbidity levels and trends, 
(v) persistency levels, (vi) the extent of credit defaults (vii) interest rate levels, (viii) currency exchange rates including 
the Euro-U.S. Dollar exchange rate, (ix) changing levels of competition, (x) changes in laws and regulations, including 
monetary convergence and the European Monetary Union, (xi) changes in the policies of central banks and/or foreign 
governments, (xii) the impact of acquisitions, including related integration issues, (xiii) reorganization measures and 
(xiv) general competitive factors, in each case on a local, regional, national and/or global basis. Many of these factors 
may be more likely to occur, or more pronounced, as a result of terrorist activities and their consequences. No duty to 
update. The company assumes no obligation to update any information contained herein. 
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