
 

 
 
 
 

 
 

MONDIAL ASSISTANCE UK COMES SECOND IN THE CROYDON 100 
CHALLENGE 

Healthy competition with local company raising £4,672 for Croydon 
Commitment  

 
As part of Mondiality, the Mondial Assistance UK Corporate and Social Responsibility 

Programme, a team of employees has taken second place in the Croydon 100 

Challenge, behind the Home Office. The Challenge is an annual competition between 

companies across Croydon to raise funds for Croydon Commitment. Once again 

Mondial Assistance UK staff have given it their all, under the company’s commitment 

to giving something back to the local community. 

 

Croydon Commitment is a corporate-led social responsibility charity that promotes 

the work of local charities and voluntary groups and is supported by local businesses, 

fundraising on behalf of other charities. It bridges the gap between the needs of the 

local community and that of businesses in the area. 

 

Businesses taking part in the Croydon 100 Challenge enter teams of six people, each 

starting with £100 with the aim of turning that sum into as much money as possible 

for Croydon Commitment, using ingenious money making schemes. 

 

One of the activities organised by the team was a fun-filled quiz night. The prize was 

a meal for four and two bottles of champagne, which the winning team kindly donated 

so that it could be used to raise more money. This year’s flaming-hot June meant the 

team could then embark on Car Washing to raise money, offering all car owners 

parking at Mondial House a wash and dry service. 

 

July saw the team organise a cake sale, and a pamper lunch with the help of three 

beauty treatment ladies from House of Fraser, giving hand massages and manicures 

for just £5. 
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“This year’s C100C has been fantastic with all the staff throwing themselves into it 

and helping our team raise as much money as possible,” says Clarissa Joshua, who 

is responsible for Mondiality. “The sheer variety of fundraising events means there’s 

never been a dull moment at Mondial House this summer and we have all done our 

bit to help this worthwhile charity. 

 

 “We are delighted to have come in second place in the C100C and I would like to 

congratulate the Mondial Assistance team on pulling out all the stops to raise so 

much money for Croydon Commitment. Everyone who has taken part has thoroughly 

enjoyed it, as it brought the whole company together at a huge range of events in the 

last few months. This event is just one of the many fundraising and social 

responsibility projects we do through Mondiality and is an example of how highly 

Mondial employees value these types of activities and giving something back to the 

local community.” 
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Mondial Assistance: an intervention every 2 seconds around the world. 
International leader in Assistance, Travel Insurance and health, life & home care services, today the 
Mondial Assistance Group counts more than 10 231 employees who speak 40 different languages 
and work throughout the world with a network of 400,000 service providers and 180 correspondents. 
250 million people, or 4% of the world’s total population, benefit from its services, which the Group 
provides on all five continents. Mondial Assistance is a member of the Allianz Group.   
 www.mondial-assistance.com  
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Cautionary Note Regarding Forward-Looking Statements: 
Certain of the statements contained herein may be statements of future expectations and other forward-looking 
statements that are based on management's current views and assumptions and involve known and unknown risks 
and uncertainties that could cause actual results, performance or events to differ materially from those expressed or 
implied in such statements. In addition to statements which are forward-looking by reason of context, the words ‘may, 
will, should, expects, plans, intends, anticipates, believes, estimates, predicts, potential, or continue’ and similar 
expressions identify forward-looking statements. Actual results, performance or events may differ materially from those 
in such statements due to, without limitation, (i) general economic conditions, including in particular economic 
conditions in the Allianz Group's core business and core markets, (ii) performance of financial markets, including 
emerging markets, (iii) the frequency and severity of insured loss events, (iv) mortality and morbidity levels and trends, 
(v) persistency levels, (vi) the extent of credit defaults (vii) interest rate levels, (viii) currency exchange rates including 
the Euro-U.S. Dollar exchange rate, (ix) changing levels of competition, (x) changes in laws and regulations, including 
monetary convergence and the European Monetary Union, (xi) changes in the policies of central banks and/or foreign 
governments, (xii) the impact of acquisitions, including related integration issues, (xiii) reorganization measures and 
(xiv) general competitive factors, in each case on a local, regional, national and/or global basis. Many of these factors 
may be more likely to occur, or more pronounced, as a result of terrorist activities and their consequences. No duty to 
update. The company assumes no obligation to update any information contained herein. 

 


