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MONDIAL ASSISTANCE LAUNCHES iPhone APP
Bringing the Next Generation in Customer Contact to the Roadside Assistance
& Warranty Market

As a leader in bespoke roadside assistance and warranty services, Mondial
Assistance is bringing 21%' century SmartPhone technology to the UK assistance
industry, with the launch of Direct Assist. The new innovative service, initially
available for iPhone users but will be launched to other Smartphones shortly,
embraces automatic geo-localisation allowing users to request roadside assistance
at the touch of an icon. Direct Assist is a white label product that will be branded in
the name of Mondial Assistance motor manufacturer clients, helping them meet the
ever changing needs of their customers whilst enhancing customer retention offers,

such as assistance and warranty renewals.

Customers requesting roadside assistance simply launch their manufacturer branded
roadside assistance iPhone app, select the service they need and enter their vehicle
details. Using GPS technology, the customer’s exact location is pinpointed, helping
customer service representatives identify the nearest available assistance resource.
Once the service is confirmed, the iPhone app delivers the estimated time of arrival
direct to the caller’s phone.

Utilising the phone’s built-in GoogleMaps facility, if towing or on-site repair isn’'t
necessary, the application informs customers of the nearest workshop or dealer,
offering access to a list of the nearest 10. The customer can automatically contact

these providers or map the route to get there.

“Direct Assist can be branded and tailored to the needs of any of our clients, offering
them a new dimension to their roadside assistance package,” explains Lee Taylor,
Automotive Director for Mondial Assistance in the UK. “By harnessing the latest



technology, we are offering our client's customers the additional peace of mind that
comes from having, fast, easy access to their manufacturer roadside assistance
services. This app puts the driver firmly in control and allows their user information to
be transmitted automatically to customer service representatives, saving valuable

time to get them motoring again as quickly as possible.

“This is the latest addition to Mondial Assistance’s suite of white label products here
in the UK, designed to help motor manufacturers enhance their customer service
offering. Fundamentally, in the longer term, we see our iPhone app playing an
essential role in the marketing and communication activities of motor manufacturers.
It is the next generation of customer contact, which is key to ensuring an outstanding
relationship throughout the ownership experience. With Direct Assist, dealers and
manufacturers can offer their customers a new level of assistance in the palm of their

hand, bringing a new quality of service to our clients and their customers.”
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Mondial Assistance: an intervention every 2 seconds around the world.

International leader in Assistance, Travel Insurance and Personal Services, today the Mondial Assistance
Group counts more than 9 817 employees who speak 40 different languages and work throughout the
world with a network of 400,000 service providers and 180 correspondents. 250 million people, or 4% of
the world’s total population, benefit from its services, which the Group provides on all five continents.
Mondial Assistance is a member of the Allianz Group.
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Cautionary Note Regarding Forward-Looking Statements:

Certain of the statements contained herein may be statements of future expectations and other forward-looking
statements that are based on management's current views and assumptions and involve known and unknown risks
and uncertainties that could cause actual results, performance or events to differ materially from those expressed or
implied in such statements. In addition to statements which are forward-looking by reason of context, the words ‘may,
will, should, expects, plans, intends, anticipates, believes, estimates, predicts, potential, or continue’ and similar
expressions identify forward-looking statements. Actual results, performance or events may differ materially from those
in such statements due to, without limitation, (i) general economic conditions, including in particular economic
conditions in the Allianz Group's core business and core markets, (i) performance of financial markets, including
emerging markets, (iii) the frequency and severity of insured loss events, (iv) mortality and morbidity levels and trends,
(v) persistency levels, (vi) the extent of credit defaults (vii) interest rate levels, (viii) currency exchange rates including
the Euro-U.S. Dollar exchange rate, (ix) changing levels of competition, (x) changes in laws and regulations, including
monetary convergence and the European Monetary Union, (xi) changes in the policies of central banks and/or foreign
governments, (xii) the impact of acquisitions, including related integration issues, (xiii) reorganization measures and
(xiv) general competitive factors, in each case on a local, regional, national and/or global basis. Many of these factors
may be more likely to occur, or more pronounced, as a result of terrorist activities and their consequences. No duty to
update. The company assumes no obligation to update any information contained herein.
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