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&/ MONDIAL

ASSISTANCE

IT WAS ALRIGHT ON THE NIGHT!

MONDIAL ASSISTANCE TOOK OVER £70,000 IN PLEDGES FOR
SPORT RELIEF 2008

Over 100 employees from Croydon based Mondial Assistance manned 70
phone lines on Friday 14™ March - all in the aid of Sport Relief. The
volunteers took over 2,000 donations, with a staggering £14,000 per hour

raised for the charity.

Mondial Assistance staff were in high spirits as each volunteer received a
goody bag, packed with treats. The Operations Development Department,
Facilities Team and Comic Relief Team did a fantastic job organising the
event, and persuaded local companies including Pret-a- manger, Enterprise-
Rent-A-Car, Red Bull, Clarins and Virgin Active to provide a range of activities
and treats including hundreds of Krispy Kréme doughnuts, sandwiches,
boxing classes, massage treatments and ice cold can’s of Red Bull to keep
the volunteers going all night. Whilst taking a break from the call centre,
volunteers took part in games such as Giant Twister, Giant Connect 4, Space
Hopper Racing, Table Football, Sing Star on the PS3 and were provided with

a variety of whacky fancy dress clothes including sumo suits.

As the night drew on, competition between staff to get the biggest donation,
take the most calls and fit the most unusual words into calls... heated up. At
midnight the pledges were totalled up and the winners announced. Darren
Samuel took the largest amount of money in pledges with £3,302.00, Lisa
Amor took the largest single pledge of £1000 and Kerry Langridge managed
to fit the longest word into a telephone conversation with,

“Supercalifragilisticexpialidocious”.
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Rosanna Farrar, Corporate & Social Responsibilities Executive for Mondial
Assistance: “Mondial Assistance staff that volunteered for this years Sport
Relief telethon approached the challenge with a fantastic attitude. There
were plenty of laughs and amusing anecdotes and most importantly, Mondial
Assistance took over £70,000 in pledges for Sport Relief 2008".

Ends

Notes to Editors

Mondial Assistance in the UK is a leading provider of customer support
services to the motor and travel industries, insurance companies and other
blue chip organisations. As a member of the global Mondial Assistance
Group, Mondial Assistance provides services to customers 24 hours a day,
wherever they are all over the world.

Worldwide leader in assistance, travel insurance and personal services, today
Mondial Assistance Group counts nearly 8,000 staff members speaking
over 40 languages. They work throughout the world in collaboration with a
network of 400,000 service providers and 240 correspondents. 250 million
people, or 4% of the world population, benefit from the Group’s services,
which it proposes on 5 continents in over 25 countries. The Group mainly
operates under its three international brands: ELVIA, Mondial Assistance and
World Access.

Mondial Assistance Group is a member of the Allianz Group through AGF
and RAS International, each holding a 50% capital stake.www.mondial-
assistance.com

For further press information please contact:

Margot Tomkinson, Justine Hoadley or Linda Pearson
HSL
Tel: 020 8977 9132 or email mondialteam@harrisonsadler.com

Cautionary Note Regarding Forward-Looking Statements:

Certain of the statements contained herein may be statements of future expectations and other forward-looking
statements that are based on management's current views and assumptions and involve known and unknown risks
and uncertainties which could cause actual results, performance or events to differ materially from those expressed
or implied in such statements. In addition to statements which are forward-looking by reason of context, the words
"may, will, should, expects, plans, intends, anticipates, believes, estimates, predicts, potential, or continue" and
similar expressions identify forward-looking statements. Actual results, performance or events may differ materially
from those in such statements due to, without limitation, (i) general economic conditions, including in particular
economic conditions in the Allianz Group's core business and core markets, (ii) performance of financial markets,
including emerging markets, (iii) the frequency and severity of insured loss events, (iv) mortality and morbidity
levels and trends, (v) persistency levels, (vi) interest rate levels, (vii) currency exchange rates including the Euro -
U.S. Dollar exchange rate, (viii) changing levels of competition, (ix) changes in laws and regulations, including
monetary convergence and the European Monetary Union, (x) changes in the policies of central banks and/or
foreign governments, (xi) the impact of acquisitions (e.g. Dresdner Bank), including related integration issues, and
(xii) general competitive factors, in each case on a local, regional, national and/or global basis. Many of these
factors may be more likely to occur, or more pronounced, as a result of the event on, and following, September
11th, 2001.

The matters discussed in this release may also involve risks and uncertainties described from time to time in Allianz

AG's filings with the U.S. Securities and Exchange Commission. Allianz AG assumes no obligation to update any
forward-looking information contained in this release.
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