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ASSISTANCE

MONDIAL REWARD FROM WITHIN

Andrew Dagg appointed Account Manager for Corporate and Travel

Mondial Assistance’s policy of recognising and rewarding high achieving staff
has been further demonstrated with the internal promotion of Andrew Dagg

to Account Manager - Corporate & Travel division.

Andrew started his career at Mondial as a call handler four years ago within
the BMW Outbound department. His potential was soon spotted and Andrew
was promoted to Training and Development Executive, where he was
responsible for the recruitment and training of staff. He now becomes
Account Manager as Mondial continue to invest and grow its successful

Corporate and Travel division.

"My new role is about looking after existing clients and developing that
business,” explains Andrew. “While it is very different from my previous
training position, it does involve some similar skills such as building strong
relationships and finding solutions to unexpected situations. It's an exciting
opportunity in a fast moving environment and with the department doing

well, I intend to build on the success of the team.”

Previous to Mondial, Andrew’s experience was in the hotel trade. Following a
degree in hotel management, Andrew worked as a Duty Manager in a five

star hotel in central London.

Ben Smart, Head of Business Development concludes, “Andrew has
continually exceeded expectations at Mondial. His track record of success
means I am confident his promotion will ensure we continue to deliver

exceptional levels of service to our clients.”
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Notes to Editors

Mondial Assistance in the UK is a leading provider of customer support
services to the motor and travel industries, insurance companies and other
blue chip organisations. As a member of the global Mondial Assistance
Group, Mondial Assistance provides services to customers 24 hours a day,
wherever they are all over the world.

Worldwide leader in assistance, travel insurance and personal services, today
Mondial Assistance Group counts nearly 8,000 staff members speaking
over 40 languages. They work throughout the world in collaboration with a
network of 400,000 service providers and 240 correspondents. 250 million
people, or 4% of the world population, benefit from the Group’s services,
which it proposes on 5 continents in over 25 countries. The Group mainly
operates under its three international brands: ELVIA, Mondial Assistance and
World Access.

Mondial Assistance Group is a member of the Allianz Group through AGF
and RAS International, each holding a 50% capital stake.www.mondial-
assistance-group.com

For further press information please contact:

Margot Tomkinson, Justine Hoadley, Linda Pearson or Matt Rickard
HSL
Tel: 020 8977 9132 or email mondialteam@harrisonsadler.com

Cautionary Note Regarding Forward-Looking Statements:

Certain of the statements contained herein may be statements of future expectations and other forward-looking statements that are based on
management's current views and assumptions and involve known and unknown risks and uncertainties which could cause actual results, performance or
events to differ materially from those expressed or implied in such statements. In addition to statements which are forward-looking by reason of context,
the words "may, will, should, expects, plans, intends, anticipates, believes, estimates, predicts, potential, or continue" and similar expressions identify
forward-looking statements. Actual results, performance or events may differ materially from those in such statements due to, without limitation, (i)
general economic conditions, including in particular economic conditions in the Allianz Group's core business and core markets, (ii) performance of
financial markets, including emerging markets, (iii) the frequency and severity of insured loss events, (iv) mortality and morbidity levels and trends, (v)
persistency levels, (vi) interest rate levels, (vii) currency exchange rates including the Euro - U.S. Dollar exchange rate, (viii) changing levels of
competition, (ix) changes in laws and regulations, including monetary convergence and the European Monetary Union, (x) changes in the policies of
central banks and/or foreign governments, (xi) the impact of acquisitions (e.g. Dresdner Bank), including related integration issues, and (xii) general
competitive factors, in each case on a local, regional, national and/or global basis. Many of these factors may be more likely to occur, or more
pronounced, as a result of the event on, and following, September 11th, 2001.

The matters discussed in this release may also involve risks and uncertainties described from time to time in Allianz AG's filings with the U.S. Securities
and Exchange Commission. Allianz AG assumes no obligation to update any forward-looking information contained in this release.
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